
West Coast Loud
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O W N I N G  W E S T  C O A S T  C A N N A B I S

Q3 Shareholder Update
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S P I N - O F F S

Reducing Costs And Generating Cash 

Flow Through Corporate Structuring

• 4 9 %  E Q U I T Y  P O S I T I O N  W I T H  
L I Q U I D I T Y

• $ 6 . 6 M  R E P A Y M E N T  O F  L O A N

• U P  T O  $ 1 0 . 2 M  R E D U C T I O N  O F  
O V E R H E A D S

• P R O P O S E D  S P I N - O U T  
O F  A S S E T S  A N D  

I N T E L L E C T U A L  

P R O P E R T Y  T O  H A L O  
S H A R E H O L D E R S

• 4 4 %  E Q U I T Y  P O S I T I O N  W I T H  
P O T E N T I A L  L I Q U I D I T Y

• $ 6 . 4 M  R E P A Y M E N T  O F  L O A N

• O F F T A K E  A G R E E M E N T  F O R  
F L O W E R

A K A N D A

Canmart

Bophelo

Medcan

T R I A N G L E

Bar X

Lake

County

Natural

Health

H A L O  T E K

Cannpos

Canna

Feels
Accu-dab

Cannalift

Nasal-

Binoid

Canna

Binoid

Filt-

Ration

$ $ $

$ $ $

$ $ $
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PATH TO CASH FLOW 

N o t e :  Q 3  2 0 2 1  N e t  P r o f i t  w i t h  n o n - c a s h  i t e m s  a n d  a c t u a l  S G & A  e x p e n s e s .
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H A L O  T O  T H E  C O N S U M E R

Our Brands
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B R A N D :  B U D E G A ™

L O C A T I O N S :

H o l l y w o o d  |  N o r t h  H o l l y w o o d  |  W e s t w o o d


